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The Branding Business is committed to protecting the environment and using 
sustainable resources and energy wisely and employing proper recycling and waste 
reduction measures.

The Branding Business commits to the following measures to fulfil its commitment.

CONDUCTING AN ANNUAL ENVIRONMENTAL 
AUDIT
The Branding Business will conduct an 
environmental audit annual to continually assess 
how our business affects the environment and to 
set a benchmark for improvement. The Branding 
Business believes that checking how effectively your 
business acts in accordance with environmental 
regulations can help manage business risk.

The objectives of the environmental audit is to:
• assess the nature and extent of harm to the 

environment caused by the activities, waste or 
noise of our business

• assess how to manage or improve the condition 
of the environment

• prioritise what actions to take to reduce your 
impact on the environment

• demonstrate accountability to third parties such 
as government, customers and shareholders.

WASTE MANAGEMENT
Waste management is all of the activities that 
handle waste materials, from the time it is made to 
its disposal. This includes how the Branding Business 
collects, transports, processes, recycles or disposes 
its waste.

The Branding Business recognises that everything 
that is produced has a life-cycle. It begins with how 
the manufacturer, distribution, use, and then reuse 
or recycling of that product.

Each stage provides the opportunity for the 
Branding Business to think about the use the 
product and if our processes can be more efficient.
The most important reason for proper waste 
management is to protect the environment and for 
the health and safety of the population.
Certain types of waste can be hazardous and can 
pollute the environment. Bad waste management 
practices can also cause land and air pollution which 
can result in serious medical conditions in humans 
and animals.

Implementing good waste management practices 
not only helps to protect the environment but can 
be beneficial to The Branding Business’s business.

WASTE RECYCLING PROGRAMS
PAPER AND CARDBOARD RECYCLING
At The Branding Business, we have an extensive 
paper and cardboard recycling program in place. 
Central paper recycling bins have been placed in all 
work areas and are clearly labelled.  Staff are actively 
encouraged to use these bins.



SUSTAINABILITY
ENVIRONMENTAL MANAGEMENT PLAN

THE BRANDING BUSINESS ENVIRONMENTAL MANAGEMENT PLAN

WASTE RECYCLING PROGRAMS CONT. 
GLASS, PLASTIC AND ALUMINIUM CANS RECYCLING 
At The Branding Business, we have a Glass, Plastic and Aluminium Cans recycling program in place. Glass, 
Plastic and Aluminium Cans Recycling bins have been placed in all work areas and are clearly labelled.

SOFT PLASTICS
At The Branding Business due to the nature of the business there is a large volulme of soft plastics waste.  
We have created soft plastics recycling program and bins have been placed in the warehouse and are clearly 
labelled

TONER CARTRIDGE RECYCLING
Empty toner cartridges are recycled by delivering them to the local Officeworks for placement in their toner 
cartridge recycling stations.

REJECTED STOCK 
At The Branding Business, there will be times when stock is not produced according to the required 
specifications and there has been issues higher up in the supply chain.  The Branding Business strives to avoid 
unnecessary landfill and always engages the following strategies to avoid landfill:
• Offer the products to the client at a greatly discounted price; 
• Request that The Branding Business can retain the product to include in items sent 

overseas (The Branding Business provides products for Operation 
Christmas Smile);

• Request that The Branding Business can retain 
products and then rebrand the product to be 
provided to charities.

SUSTAINABLE PROCUREMENT PRACTICES 

Sustainable procurement practices aim to procure 
goods and services with the lowest environmental 
impact and greatest economic and social benefits, 
while implementing strategies to avoid unnecessary 
consumption. 

The Branding Business commits to actively:
• sourcing environmentally friendly and ethically 

sourced goods that meet requirements for 
recycled content and third-party environmental 
standards and certifications; and

• encouraging clients to purchase environmentally 
friendly goods.


